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The Magazine Affiliation
Rate Card

Each Magazine Affiliate will have their 
own version of the magazine so it will be 
a custom magazine delivered free directly 
to their current residents and database of 
potential clients.

LIMITED ADVERTISING

As the magazine is a custom-style 
publication, advertising will be limited to a 
total of 6 to 10 advertisers per issue. 

PRINT RUN	

There are currently 11,800 copies of the 
magazine distributed to lifestyle villages in 
Sydney, Regional NSW, Queensland, ACT 
and South Australia, with the potential for 
further partnerships. The magazine will be 
distributed to existing residents and will 
also be used as a marketing tool for these 
organisations. The name, cover and first 
few pages of the publication are branded 
to each organisation but the internal 
editorial content will remain constant. 

PUBLICATION	

The magazine is published on a quarterly 
basis in Spring (September), Summer 
(December), Autumn (March) and Winter 
(June). This high quality magazine is full 
colour, approx 36 pages and slightly 
shorter than A4 in size.

ESTIMATED READERSHIP

We estimate our readership at 22,000.

WHAT IS IT?

The Magazine Affiliation provides 
a custom style quarterly magazine 

designed to appeal to active, 
mature people who want to 

be entertained, informed and 
inspired. Magazine Affiliates are 

LIFESTYLE VILLAGE COMPANIES 
that have proactive marketing 
strategies, value their existing 

customers, as well as potential 
customers and appreciate the 

benefits of building a strong and 
positive company brand. 

Advertisers have the rare 
opportunity to reach 

this market directly via 
their homes.
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The Magazine Affiliation
Lifestyle Village Magazine

PROFILE OF THE TARGET MARKET

The magazine is designed and written with 
a potential readership age of between 50 to 
70+ - with the assumption that age is a “state 
of mind”. The editorial content does not 
box the readership according to age or age 
expectations.

The readership includes intelligent, active, 
mature individuals who enjoy travel, the arts, 
healthy lifestyle and family matters – they are 
interested and interesting. They travel, both 
domestically and internationally, they are 
tech-savvy and they love to entertain family 
and friends.

Importantly, the readership consists of people 
with the time, inclination and money to 
spend on themselves and their family and 
friends. The magazine reaches the lucrative 
Baby Boomer market (44 – 62) – through the 
Affiliate’s marketing databases, as well as 
the wealthly 65+ age group – people who 
are currently living in lifestyle villages and 
those who are considering this option. Like 
advertisers, our Magazine Affiliates see the 
benefit in developing an on-going relationship 
with their potential clients through a custom 
magazine.

MAGAZINE CONTENT

The editorial content will include well-
researched and topical articles of interest to an 
active, mature audience, including features on: 

Travel—national and international, finance, the 
arts and theatre, events, cars, memorabilia, 
profiles, gardening, food, books, wine and 
featured wineries, and health issues.

The content will be informative, entertaining 
and inspirational. 

ADVERTISEMENT STYLE

We welcome advertisers whose product or 
services reflect the high quality of the magazine 
and can offer design services if required.

THE FACTS

Baby Boomers comprise about 
25% of Australia’s population  

(5.3 million)

Baby Boomers hold 50%  
of the total household wealth  

in Australia

Baby Boomers average net  
wealth is 30% greater than the 

overall average in Australia
Source: Australian Bureau of Statistics’  
2003-04 survey of income and housing

With only one in a thousand hatchlings returning to nest 
after 30 years at sea, this is an absolute miracle to witness. 
The adult female lays an average of 120—140 eggs in each 
clutch, and returns to lay up to five clutches in one nesting 
season. Lumbering up the sand, she searches for the 
perfect spot, uses her large back flippers to dig a deep hole 
to deposit her eggs and cover it over when done to protect 
from predators. She slowly makes her way back to sea, 
seemingly oblivious to our group of delighted onlookers. 

Successful breeding is critical to the turtles’ survival and 
the only viewing access is via ranger-led tours to ensure 

these endangered, peaceful beasts are not disturbed 
when nesting and any new hatchlings can make their way 
to the sea without interference. It is nature at its very best, 
and at only $4.95 for a senior ticket (including entry to the 
information centre exhibition) it’s exceptional value for a 
night’s entertainment. We came away feeling extremely 
privileged to have experienced one of the true wonders of 
the marine world. 

Just a few minutes away from Mon Repos is the delightful 
coastal town of Bargara. This up-and-coming beachside 
resort is fast developing as the place to go: busy enough to 
find a delicious coffee or meal, yet quiet enough to bathe 
in uncrowded, pristine, stinger-free beaches. It boasts a 
newly-developed foreshore walking and bike track, a large, 
tidal pool for lap-swimming, a stylish shopping village and a 
range of accommodation from camping to four-star resorts. 

Bargara provided the ideal point to explore all that 
the Coral Coast has to offer. Just off the coast, lie the 
southern most coral cays of the Great Barrier Reef. Lady 
Elliot Island, a peaceful hide-away known for its abundant 
sea-bird life and unspoilt underwater vistas is accessible 
for both day trips and overnight stays. A selection of basic, 
inexpensive accommodation awaits; from permanent four-
bed eco-tents with shared facilities to comfortable two-
bedroom island suites overlooking the beach. 

We opted for a day trip via a short flight which allowed us 
around seven hours to explore, including a glass bottom 
boat tour, reef walk, fish feeding, delicious buffet lunch 
and use of all facilities including the pool and snorkelling 
gear. The reef did not disappoint—fish of every size, 
shape and colour blanketed us, a turtle gently floated 
by and a large stingray ominously swam past, thankfully 
undeterred by our intrusion.

Another fabulous side trip from Bargara or Bundaberg is 
to the towns of 1770 and Agnes Waters, about a two-hour 
drive north. As the name suggests, 1770 was the first 
place Captain Cook landed in Queensland and provides 
a spectacular headland and white sand beaches, with a 
gentle surf break. A day-trip from 1770 on the hot-pink 
amphibious LARC vehicle is a unique way to discover 
the coast. Crossing deep ocean inlets, we drove along 
long stretches of untouched sand, stopping to collect 
magnificent shells tossed ashore by the waves. Our 
first stop was Bustard Head lighthouse, the oldest in 

Queensland and steeped in history and 
tragedy, richly told by our entertaining 
guide as we wandered amongst the 
graveyard headstones. After lunch and 
billy tea under a canopy of trees, the 
fun began as the young and young at 
heart slid head-first on body boards 
down giant sand dunes, splashing 
unceremoniously into the lagoon below.

Back south to Bundaberg, there are 
numerous activities and attractions 

to try. Don’t miss a tour of the famous Bundaberg Rum 
distillery—it provides an interesting insight into this local 
industry and some welcome free sampling at the tour 
conclusion. If rum is not to your taste, head down the road 
to the Bundaberg Barrel where a delicious ginger beer can 
be quaffed as a refreshing end to your stay. 
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Wild Loggerhead Turtles nesting,  
reef snorkelling, unspoilt surf beaches, 
historic lighthouse tours and a 111  
year-old rum distillery—there’s a lot to 
love about Queensland’s Coral Coast. 

As we felt our way along the boardwalk in the dark towards the sound of the 
pounding surf, we were like excited children. It was late November and we 
were about to witness a wild Loggerhead Turtle coming ashore to nest at 
Mon Repos Conservation Park, located just 14km from Bundaberg and only 
four hours from Brisbane on the Coral Coast of Queensland.

Mon Repos is Australia’s most accessible sea turtle rookery and supports the 
largest concentration of nesting Loggerhead Turtles in the South Pacific. 

  
GETTING THERE:   
Qantas flies direct to Bundaberg from Brisbane 
daily. Qantas, Virgin Blue and Jetstar can 
connect from any major city. Take the Tilt Train to 
Bundaberg enjoying the six-hour journey, or catch 
a comfortable Greyhound-Australia coach.  
www.qantas.com.au  www.jetstar.com.au        
www.virginblue.com.au  www.traveltrain.com.au 
www.greyhound.com.au

MORE INFORMATION:
Check out www.bundabergregion.info or  
Ph: 07 4153 8888 Freecall: 1800 30 8888

Mon Repos National Park:                              
Turtle watching ranger guided tours operate from 
November to late March. Nesting turtles are best 
observed from November to January and turtle 
hatchlings from January to March. Bookings are 
essential via Bundaberg Region Tourism.   
Ph: 07 4153 8888

Lady Elliot Island:                                               
www.ladyelliot.com.au  Ph: 07 4156 4444 

LARC, 1770 Environmental Tours:  
www.1770larctours.com.au  Ph: 07 4974 9422

Bundaberg Distilling Company Visitor Centre:  
www.bundabergrum.com.au  Ph: 07 4131 2999

travel here
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The Magazine Affiliation

	 Size	 Casual rate	 Annual rate per issue (x4)

	 Front inside cover	 $1,100	 $1,000

	 Back inside cover	 $1,000	 $900

	 Full page	 $750	 $700

	 Half page	 $425	 $400

* All prices are inclusive of Agent Commission Bearing but exclude GST

Price Comparisons
Comparisons between POP Publishing Magazine and other mature age magazines advertising rates:

	 Size	 POP magazine	 The Retiree 	 GetUp & Go 	 Villages.com
			   Casual/x4 	 Casual/x4 	 Casual/x4

	 Inside front cover	 $1100 / $1000	 $5920 / $5030	 $7700	 $4500 / $4000

	 Inside back cover	 $1000 / $900	 $4260 / $3620	 $6600	 $4500 / $4000

	 Full page	 $750 / $700	 $3410 / $2900	 $4400 / $3960	 $4500 / $4000

	 Half page	 $425 / $400	 $2170 / $1840	 $2750 / $2476	 $2750 / $2475

Deadlines
	 Publication	 Booking Deadline	 Cancellation Deadline	 Materials Deadline	 Publication Date

	 Autumn 10	 25 Jan	 25 Jan	 1 Feb	 March 10

	 Winter 10	 19 April	 19 April	 26 April	 June 10

	 Spring 10	 30 July	 30 July	 6 August	 Sept 10

  Summer 10/11	 25 Oct	 25 Oct	 4 Nov	 Dec 10

PUBLISHER’S INDEMNITY
Advertisers and/or advertising agencies upon lodging material with the publisher for publication or authorising or approving of the publication of any material 

indemnify the publisher, its directors, employees and agents against all claims, demands, proceedings, costs, expenses, damages, awards, judgements and 
any other liability whatsoever, wholly or partially arising directly or indirectly in connection with the publication of material and without limiting the generality 
of the foregoing, indemnify each of them in relation to defamation, libel, slander of title, infringement of copyright, infringement of trademarks or names of 
publication titles, unfair competition, breach of trade practices or fair trading legislation, violation of rights of privacy or confidential information or licenses 
or royalty rights of other intellectual property rights, and warrant that the material complies with all the laws and regulations and that its publication will not 
give rise to any claims against the publishers, its directors, employees and agents and without limited the generally of the foregoing, that nothing therein is 
in breach of the Trade Practices Act 1974 or the Copyright Act 1968 or the Fair Trading Act 1987 or the defamation consumer protection and sales of goods 

legislation of the State and Territories or infringes the rights of any person.

 

Display Advertising Rates (full colour only)*
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The Magazine Affiliation

Artwork Materials  Required
Final artwork must be a high resolution (300dpi) press optimised CMYK pdf file.

All material is best supplied via email to info@poppublishing.com.au or on CD or DVD to:  
POP Publishing, suite h, building 9, crane crescent, mosman NSW 2088

	 Full Page Advert

	 Trim Size	 274mm x 210mm

	 Bleed Size	 284mm x 220mm

		half   page advert

	 Landscape 	 Trim Size	 137mm x 210mm

		  Bleed Size	 147mm x 220mm

	 Portrait 	 Trim Size	 274mm x 105mm

		  Bleed Size	 284mm x 115mm

WHO ARE WE?

POP Publishing is part of a Sydney based 
business – Pen on Paper – a business that 
specialises in preserving social history by 
publishing the life stories of ‘ordinary’ 
Australians and their families. POP 
Publishing is made up of writers, editors, 
designers and business developers who all 
have a high degree of experience, integrity 
and professionalism. We place great 
importance on our relationships with our 
advertisers – we are all in business together.

We offer a unique service in Australia that 
we are now growing into the corporate 
sector. The magazine concept is the result 
of extensive research and recognition that 
there is an opportunity for advertisers to 
“think outside the box” to achieve the most 
effective value for money when allocating 
their marketing and advertising dollars.

Standard commissions apply for all 
accredited advertising agencies for direct 

client payment in full by 20th of the month 
following publication.

Suitability

The Magazine Affiliation reserves the right to 
reject, refuse or request amendment of any 
image supplied for an advertisement that it 
considers unsuitable for publication for any 

reason at its absolute discretion.

FOR FURTHER INFORMATION  
PLEASE CONTACT:

Kate Cope
Phone . 02 9968 1088

		  Mobile . 0404 029 458
Email . kate@poppublishing.com.au  
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